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Let me go ahead and take a wild guess and tell you that if we were sitting down to coffee together right 
now, you might say, Joy, I have been making content, and no one is seeing it. And it takes a lot of time 
takes a lot of effort. And I'm wondering if it's even worth it? How do I get more eyes on my content? I 
know this because I've been there. I've wondered if making content is worth it. And wonder what I'm 
doing spending so much time making content?  

I mean, how can it be when you're pouring so much time and so much resources into something and 
then it falls flat? Well, I started making content because I was told to honestly, I was told by marketing 
gurus, that content is king. But I quickly found out that it's not as simple as just pressing publish on a 
blog post or going live on Instagram. Although we're, we're going to talk about some of these things 
today. Because sometimes it can involve those things. But unfortunately, it is not just as simple as that. 
Now, I found out that there are some things that people do not tell you about content creation, and 
some things that I think you should know, things that are going to help you to get past those hard days 
where you want to quit.  

Content is about getting visible, and to position yourself and your brand as the solution. And you as the 
expert for your ideal clients. So I want to unpack this a little bit here today, and hopefully give you some 
new ways of thinking about content and getting more eyes on your content in the process. Hello, and 
welcome to the call to both podcast, I'm your host Joy Michelle, and you're in the right place. If you're 
ready to grow your business, while also being the intentional and present mom, you want to be this 
show will leave you feeling inspired, equipped with tangible tips and encouraged to go after your own 
version of being called spoke. Let's dive in.  

Alright, so one thing people do not tell you about content marketing is that content marketing is the long 
game. And more often than not, it is a slower process. I don't think they want to lead with this because 
that is not an exciting thing to hear. But I'm just going to be honest with you and tell you that I didn't get 
50,000 subscribers overnight, I didn't reach 10,000 Instagram followers quickly. And it took me time to 
have my first $10,000 launch in my digital product. But content when done right works for you for a 
long, long time. And that's why we like it as the long game. It takes a long time. But it keeps going it 
keeps driving people to you as the solution. It keeps bringing new people into your business and it 
keeps marketing for you. So it is slower growth. But those roots are really strong. And it's why I can 
count on literally 1000s of views to my YouTube channel and my blog post per day, regardless of 
whether or not to actually show up and work that day.  

Once you have that content, ball rolling, it doesn't really stop very easily, it's going to eventually die out 
yes, your content would eventually get old and kind of dissipate. But it takes quite some time. And this 
is what you really want in your business, you want to be able to not have to clock in, you want to be 
able to take time off with your family or have a maternity leave or just enjoy a holiday without feeling like 
everything just fell flat in your business because you weren't there. And that's why this is so important. 
Content is going to make it so that you can have payoff for this effort months and months later. Alright, 
so this is both why it's frustrating, but also why we need to pay attention to content marketing. So how 
do we get more eyes on the content that we create?  
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Well, the first thing you have to do is backup before you hit the ground running with publishing your 
content, you need to decide a few things very strategically. And this is important because I think 
sometimes we run to just say, Okay, I'm doing it, I'm going to make a real a day every day for 30 days, 
I'm going to start blogging twice a week, every week. And we almost think that like more is better, right? 
I think that's like a human condition that we just say more is going to be better this is going to fix my 
problem.  

But first, I want you to stop, pause and decide a couple of things. The first is your medium, you need to 
choose your medium with a lot of intention, because you're going to be sticking with this for a while both 
to see if you like it, and also to see if you get results. I think a lot of people say I hate blogging or I tried 
YouTube, it didn't work for me. I can't do that I'm not a YouTuber, but you take a closer look and you 
see in reality, they didn't stick with it, or the medium didn't work for their audience. So it can happen for 
two reasons. You can see they showed up for one or two weeks. As they dropped off, they took three 
weeks off. And they showed up once and then they took two months off, and they came back once, and 
then they quit. This is not trying something to completion, this is not following through on a plan, like, I 
would not be surprised whatsoever that that YouTube strategy did not work.  

There's also the medium not working, because the audience doesn't work for that medium. So an 
example of this would be trying to target Gen Z on Facebook or LinkedIn, it's just not a fit. That's not 
where they're hanging out, you need to be over on tick tock or be real, or one of those platforms, 
because that's where Gen Z is. So take a minute back up, think about who you're trying to reach. And 
also, think about you and the content you want to be creating and how you'd like to show up, ideally, 
because I think that's also really, really important. A quick word about today's sponsor, my favorite 
content creation tool for small business owners, called descript. descript is the tool that I use to share 
smaller cut down pieces of this podcast, repurpose my YouTube videos and create animated on screen 
captions, for reals and tick tock descript makes video editing and audio editing so easy, and it feels like 
you're editing inside of a Word doc, you can remove all of your filler words in a single click. And you can 
even make corrections to something that you said using the overdub tool. If you create content in your 
business, I highly recommend that you take a look at this tool. It is absolutely packed with features. And 
it's very user friendly. As someone who does not have a professional background in video editing, I 
found it simple to use and learn. I'll have a link for you in the show notes. And you can give it a try today 
for free. 

The next thing is commit to a schedule of publishing your content. One of the best ways to get more 
eyes on the stuff that you produce is to consistently show up at the same time, every week with your 
content, your audience actually starts to learn what to expect from you as far as publishing, and they 
start to expect to hear from you. And this is a great thing. And it takes some time to accomplish this. But 
once you have that, it really starts to get the snowball effect. So if you're here one day and gone the 
next and then you reappear with an awesome video like a month later, well, people don't really know 
what's going on with your content. And it's hard to build a community and a loyal following. If you're 
inconsistent. So create a consistent content schedule. While you're thinking about this content 
marketing strategy, another amazing way to get eyes on your content is to grow an email list right 
alongside of your content so that you can let them know what you're up to.  

Because I learned this, people just are not following you that closely, you can create some really, really 
awesome content. But people's lives are so busy, and they're just not following you that closely. And 
having an email list allows you to keep in touch with them so much more easily. And let people know 
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when you have that new piece of content ready for them to experience. So this is something that I love 
to build into my strategy when I'm creating content is so that I can get back in people's inboxes I can 
follow up with them, I can remind them what I'm working on. And I have that email list not only for 
talking about my content, but I can also talk about my services, talk about my coaching my digital 
products, different ways that they can work with me.  

And that's going to be huge for when you're launching later in your business. Another thing to think 
about is if you are short on time, and you want your content to really work for you for the long haul, 
really consider evergreen when you're thinking about your content. So when you're writing out this 
content, when you're thinking about the platform, think about an evergreen model. I love social media. 
But at the end of the day, that content just doesn't last a long time. I'm going to skip all the boring 
statistics about this. But essentially, Instagram and Facebook, those posts themselves are very short 
lived. But something longer form like a podcast, for example, a YouTube video or a blog post, those are 
going to last much longer. One platform I'm actually paying more attention to right now is Pinterest for 
this reason as well. Because Pinterest isn't social.  

It's actually a search engine. So you want to be on something that is backed by a search engine more 
so than a social capacity. Like right now I have some pins that are driving traffic to my blog regularly 
every day that are one and two years old, which tells me that this stuff is evergreen, it doesn't just 
disappear after a couple of days, where my reels I don't feel like they're working for me after a week or 
two. I don't have anybody watching these old reels, but this old pin that's two years old is still driving 
traffic to my blog. Now your time is super precious in your business. And you're doing a lot of things in a 
given day. You're doing admin work bookkeeping comm Customer Service marketing. So choose 
evergreen in both the format. And the topic really be thinking, could this work six months from now? 
Could this lead someone closer to my my services or my products?  

Six months from now? All right, so the next piece, the next component in getting more eyes on your 
content, and my coaching clients are gonna say, Yes, you talk about this all the time. And it's this, you 
have to tell people about the stuff that you do and the content. If you don't care about it, and you don't 
promote it, no one else will. And that leads me to this last idea. And that is your excitement and your 
energy behind the content that you create really matters. Because how you're feeling about your most 
recent blog post will probably dictate whether you talk about it or not, or how often you talk about it, or 
with how much effort you talk about it.  

When you can be sold out on what you do and the content that you create and the solution you know 
you're bringing to the table, other people are going to be sold out on it too. If you want help in this area, 
you want help and guidance on crafting your content, filling out your content pillars, knowing what 
you're bringing to the table and how to choose any of these platforms. Reach out to me I want to invite 
you apply for my coaching intensive, I would love to sit down with you and mastermind your business 
specifically to really think about how content can work for you in the long haul. I want you to be in a 
position where you can take that vacation, where you can step away from your business and things are 
still rolling, you're still getting people into your email funnel, you're still selling your products and 
services.  

And that is totally possible through content marketing. So go ahead and down to the description 
section. I'm gonna leave a link for coaching services and some other resources that you might want to 
check out as it pertains to marketing and content. This is my jam. I love this topic, and I cannot wait to 
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hear from you. Thank you so much for listening to the show. If you enjoyed this episode, please help 
me get the word out about the call to both podcast by taking a screenshot of this episode right now and 
sharing it on your social media. I would also appreciate it if you would subscribe and leave me a five 
star review. Thanks again and I'll see you in the next episode.
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