
There's an emotion that almost every creative business owner feels at some 
point or another, but I'm convinced that people are not talking about this 
enough. It is not burnout, it is not overwhelm. It is creative resentment, and if 
you don't clear it before the new year, it comes with you into your work, into 
your pricing, and really limiting your passion and even your client experience. 

So let's talk about this before we begin the new year so you can truly start fresh 
without the weight of resentment holding you back. You're listening to Call to 
Both the podcast for ambitious women chasing both business dreams and little 
ones. I'm your host. Join Michelle. I'm a wedding photographer, turned business 
coach and founder of Photo Bos. 

I have helped thousands of photographers and creatives grow their businesses 
Here on the show, I teach about topics like visibility, marketing, mindset, 
productivity, and going after your dream life. So if you're a photographer or an 
entrepreneur, there is something here for you. This is not another business and 
marketing podcast telling you to do more. 

But rather how you can build your business and your income in less time and 
with greater ease. Join me here each week for bite-sized and actionable episodes 
that will encourage you on your call to both journey. 

Okay. First we gotta start with what is creative resentment? It is that quiet 
frustration that grows when you feel any of the following underpaid for your 
work. Underappreciated for all that you do. Overbooked, like people expect 
more than what they actually paid for. And like you're always overdelivering, 
but not exactly feeling like they're noticing that you're overdelivering. 

Now, when your expectations and your boundaries don't match your business 
reality, resentment starts to fill that gap. So you might be. Here at the end of the 
year really thinking about some difficult clients, some disappointments, some 
almost like you gave so much of yourself this year. You gave so much of your 
creativity. 

You put so much heart into what you put out into the world, and yet you're 
feeling that gap. You're feeling that tinge of resentment. Creative resentment can 
happen for a few different reasons. It's happening when difficult clients that you 
didn't have policies in place for push you and they push you far, it can happen 
when your rates are leaving, you totally broke despite being fully booked. 

I don't know if you've ever felt like, gosh, I am busy, but I don't really have the 
money to show for it. You can start to feel some resentment over that. When you 



compare how your year went to how someone else's year seemed to go online, 
notice how I said seemed because we don't actually ever truly know the details 
of someone's business. 

And another reason that this feeling of resentment can come up in us is we're 
looking at our year. We're thinking back on the year that we wanted versus the 
year that actually happened. And sometimes that feeling of resentment starts to 
rise up. I do think this happens more at the end of the year, especially for 
photographers, because you've got a couple things going on at the same time. 

We've got the holiday workload, we've got the fall portrait pressure, the 
turnaround time, pressure, financial pressures, seeing other people's work 
online, of course, all that comparison, and really we're in this mode right now of 
looking. Back on how the year went and seeing that there's, there was a gap 
there. 

You know, you might've had some goals written down this year and it feels like 
you gave it your all and yet, and yet you are left with less than you wanted. And 
if this is happening to you, if you feel any bit of resentment even towards, you 
know, your clients or maybe a friend, like a, you're secretly jealous of the 
business that they have. 

This does not mean that you failed. It means that you're human. Like at first, I 
wanna say that this means that you're human. And so I want to do a reset. I 
wanna give you three questions that are gonna help you to release this 
resentment as we're moving into the new year. The first question I have for you 
is, what did you say yes to this year that you wish you hadn't? 

Our capacity is limited whether we are facing that reality or not, and a lot of 
times when we're saying yes and we're overbooked, this is revealing a boundary 
leak, a potential area that we could strengthen in the new year, and I want you to 
think about a policy that you could create for yourself. What could you do in 
your business? 

A rule that you could create for yourself that would help you to not say yes to 
things that you probably shouldn't. The second question I have for you is, what 
do you need to stop expecting your clients to do and start providing it for 
yourself? What do, what do you need to stop expecting from your clients and 
start providing yourself? 

This is gonna reframe your thinking and put the power back on you. Don't 
expect your clients to magically know. Anything, literally anything. When we 



expect people to do something, a lot of times I think it's because we are 
expecting our clients to do the thing that we would do, right? Like, well, I 
would pay this on time. 

I wouldn't text you and ask for photos 24 hours later. I wouldn't, you know, 
show up to a shoot 30 minutes late and think you're gonna stay 30 minutes late. 
So why are you doing that to me? What happens is you're, we're, when we're 
expecting people to do exactly what we would do, it's unfair and it's really, it's 
setting ourselves up for disappointment and it giving opportunity to develop 
resentment. 

So this is where I want you to think, what are you maybe expecting your clients 
to do? Just expecting it and not actually. Preparing yourself, like you're not 
actually saying, what could we do to set ourselves up for success? How could I 
actually just provide this to myself with greater boundaries, greater onboarding, 
greater clarity, greater policies like what can I do to set myself up for success so 
I don't feel overextended expecting people to magically know how to treat me 
and my business? 

Number three, what is one thing. You're gonna stop overdelivering on in 2026. 
Where are you overdelivering? 'cause you're probably doing something that is 
leaving you a little put out. You feel like you are really putting effort into this. 
It's not always met with the greatest of appreciation. So where will you stop 
overdelivering in 2026? 

A single decision that will make you feel lighter and release you from stressing 
about it for all of next year. As we're thinking about a new year, I really wanna 
encourage you that we don't actually get to start fresh in a new year unless we 
first let go of the things that we're holding onto. So give yourself the gift of 
dropping the resentment, not because your clients deserve it, but because you 
deserve it. 

And there could be some, even some resentment that you hold towards yourself. 
Forgive yourself over maybe the overextending that you did for yourself this 
year. Forgive yourself for saying yes when maybe you knew in your gut you 
shouldn't forgive yourself for not holding firm boundaries with clients or even 
holding firm boundaries with yourself. 

So write down what is something that you said yes to this year that you wish 
you hadn't. What do you need to stop expecting from your clients and start 
providing it to yourself? And what is one thing that you're gonna stop over 



delivering on in 2026? If today's episode hit home for you? Send it to a creative 
friend of yours, send it to your business bestie who needs this reminder too. 

Thank you so much for listening, and I'll see you next week. Thank you so 
much for listening to the show. If you enjoyed this episode, please help me get 
the word out about the call to both podcast by taking a screenshot of this 
episode right now and sharing it on your social media. I would also appreciate it 
if you would subscribe and leave me a five star review. 

Thanks again and I'll see you in the next episode.


